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DETERMINAN PENGADOPSIAN LAYANAN INTERNET BANKING
(ANALISIS TECHNOLOGY ACCEPTANCE MODEL)

Anas Firman Adi, S.E, M.KPd
ABSTRAKS

Penelitian ini mengembangkan model yang tepat agar para pengguna menerima
suatu teknologi informasi baru dan mengidentifikasi faktor-faktor yang dapat
mempengaruhi niat nasabah untuk menggunakan internet banking. Penelitian ini
menggunakan TAM (Technology Acceptance Model) dan TPB (Theory Planned
Behaviour) sebagai model dasar dengan menambahkan Kepercayaan sebagai variabel
antaseden. Pengembangan model dilakukan untuk mengidentifikasi faktor-faktor yang
akan mempengaruhi penerimaan nasabah dalam menggunakan layanan internet
banking yang mencakup kerangka sikap (attitude), norma subyektif (subjective norm),
perilaku yang dihayati (perceived behavioral control), persepsi manfaat (perceived
usefulness), persepsi kemudahan penggunaan (perceived easy of use), kepercayaan
(trust) dan intensitas (intention constructs).

Lokasi penelitiannya adalah di lembaga perbankan nasional yang mempunyai
fasilitas internet banking. Penetapan lokasi bank yang diteliti adalah berdasarkan web
trafic analysis dengan karakteristik daily reach, conversion rate (visitor to transactional
user), dan traffic line (bahtiar et all, 2008). Teknik pengambilan sampel yang digunakan
adalah purposive sampling dimana dari keseluruhan bank yang ada di indonesia diambil
5 tipe bank dengan nilai tertinggi berdasarkan web frafic analysis. Kriteria nasabah
dalam penelitian ini adalah nasabah yang telah menggunakan teknologi internet
banking. Sampel dalam penelitian ini adalah nasabah telah mengadopsi teknologi atau
menggunakan layanan internet banking bukan sebelum teknologi diadopsi (pre-
adoption). Jumlah sampel yang akan diambil adalah sebanyak 240 responden dengan
pertimbangan untuk memenuhi persyaratan penggunaan alat analisis statistik SEM.

Hasil penelitian Ini merekomendasikan penggunaan variabel kepercayaan dalam
model TAM dan TPB di awal penerapan internet banking (R2 = 0,560). Selain itu,
penelitian ini menunjukkan bahwa kepercayaan sangat berperan penting pada persepsi
manfaat (B = 0,378). Penelitian ini penting untuk dilakukan untuk memberikan petunjuk
yang akan membantu industri perbankan dalam merumuskan strategi pemasaran di
masa depan khususnya dalam hal layanan internet banking.

Keyword : Internet Banking, Teknologi Informasi, Adopsi Teknologi, Kepercayaan



DETERMINANTS OF ADOPTION INTERNET BANKING SERVICES
(TECHNOLOGY ACCEPTANCE MODEL ANALYSIS)

Anas Firman Adi, S.E, M.KPd
ABSTRACT

This thesis reports the findings of a study issues concerning the adoption of
internet banking in Indonesia. This study investigates costumers’ adoption within the
context of Indonesia Internet Banking services and research framework is based on the
extension of Technology Acceptance Model with Theory of Planned behavior and Trust.
Theory was developed to identify factors that would influence the adoption of Internet
banking. The framework includes Attitude, subjective norm, Perceived behavioral
control, Perceived usefulness, Perceived ease of use, Trust and intention constructs.
Survey was conducted to gather the data. Partial Least Square was used to examine
the entire pattern of inter-correlations among the thirteen proposed constructs and to
test related propositions empirically.

Location of research is in the national banking institutions that have internet
banking facilities. Determination of the location of the bank in question was based web
traffic analysis with characteristics of daily reach, conversion rate (visitors to
transactional users), and traffic line (Bahtiar et all, 2008). The sampling technique used
was purposive sampling in which the whole of existing banks in Indonesia were taken
five types of banks with the highest score based on web traffic analysis. Criteria for
clients in this study are customers who have used internet banking technology. The
sample in this study is the customer has adopted the technology or using internet
banking services, rather than before the technology was adopted (pre-adoption). The
number of samples to be taken was of 240 respondents with consideration to meet the
requirements for the use of a statistical analysis of SEM

Results This study recommends the use of variables in the model trust TAM and
TPB in the initial adoption of internet banking (R2 = 0.560). In addition, this study shows
that trust plays an important role in the perception of benefits (B = 0.378). This research
is important to do because the results of this study provide clues that will help the
banking industry in formulating marketing strategy in the future especially in terms of
internet banking service.

Keywords: Electronic Banking (Ebanking), Internet Banking, Information Technology
(IT), Technology Adoption, Trust.



DAFTAR PUSTAKA

Abdul-Gader H. and Kozar A. (2005). The Impact of Computer Alienation on
Information Technology Investment Decisions: An Exploratory Cross-National
Analysis, Computer Journal of MIS Quarterly, vol. 23, no. 3, pp. 535-559, 2005.

AbuShanab E., Md K., Pearson M., and Crosby L., (2003). Self-Efficacy and End User
Satisfaction: The Impact of Social Influence, in Proceedings of the Decision
Sciences Institute Conference Washington DC, pp. 1-6, 2003.

Adams, D.A., R.R. Nelson, P. A. Todd, PerceivesUsefulness, Ease of Use, and
Usage of Information Technology: A Replication, MIS Quarterly, 16 (2), pp.
227-247, 1992.

Ajzen, M. Fishbein, (1980). Understanding Attitudes and Predicting Social
Behaviour,Prentice Hall, Englewood Cliffs. NJ. 1980

Ajzen, ., (1991). The Theory of Planned Behaviour, Organizational Behaviour
Human Decision Processes, 50,.pp. 197-211, 1991.

Al-Gahtani S. and King M., (1999). Attitudes, Satisfaction and Usage: Factors
Contributing to Each in the Acceptance of Information Technology,

Computer Journal of Behavior and Information Technology, vol. 18, no. 4, pp.
277-297.

Al-Khaldi A. and Wallace S., (1999). The Influence of Attitudes on Personal
Computer Utilization Among Knowledge Workers: The Case of Saudi
Arabia, Computer Journal of Information and Management, vol. 36, no. 4, pp.
185-204.

Anonim. Information And Communication Technology Development Indices.
UNCTADUN,New York, 2003

Ansari. (2008). Analisis Deskriptif Kepuasan Masyarakat Pengguna Terhadap
Layanan Situs Web Bank. Proceeding, Seminar [Imiah Nasional Komputer dan
Sistem Intelijen (KOMMIT 2008), Auditorium Universitas Gunadarma, Depok, 20-
21 Agustus 2008

Arikunto, S. (1992). Metode Penelitian Sosial. Binarupa Aksara, Jakarta.
Arikunto, S. (2002). Prosedur Penelitian. Rineka Cipta, Jakarta.

Ajzen 1., (1991). The Theory of Planned Behavior Organizational Behavior and
HumanDecision Processes, Edward Elgar Publishing, USA, 1991.

Agarwal R. and Prasad J. (1998). A Conceptual and Operational Definition of
Personal Innovativeness in the Domain of Information Technology,
Computer Journal of InformationSystems Research, vol. 9, no. 2, pp. 204-215,
1998.

Al-Gahtani S., (2003). Correlates of Perceived Innovation Attributes, Computer
Journal of Information Technology for Development, vol. 10, no.1, pp. 57-69,
2003.



Armitage J. and Conner M., (2001). Efficacy of the Theory of Planned Behavior: A
Meta-Analytic Review, Computer Journal of British Journal of Social
Psychology, vol. 40, no. 4, pp. 471-499, 2001.

Awamleh J. and Mahate A., (2003). Internet Banking in Emergency Markets: The
Case of Jordan — A Note, Computer Journal of Internet Banking and Commerce,
vol. 8, no.1, pp. 41-62, 2003.

Al-Sukkar and Hasan H. (2005). Toward a Model for the Acceptance of Internet
Banking, MB139QH. in Developing Countries, Information Technology for
Development,

Bakhtiar et al, (2008). Seminar llmiah Nasional Komputer dan Sistem Intelijen
(KOMMIT 2008) Auditorium Universitas Gunadarma, Depok, 20-21 Agustus 2008

Bandura A., Self-Efficacy Mechanism in Human Agency, Computer Journal of
American Psychologist, vol. 37, no. 2, pp. 122-147, 1982.

Bander A. Alsajjan, (2009). The Relative Importance Of Trust Intentions And Trust
Beliefs In Internet Banking Adoption, International Review of Business
Research Papers Private Sector Programs,institute of Public Administration,
Saudi Arabia,(http://www.arraydev.com/commercel/jibc/)

Birch, D., and Young, M. A.(1997), Financial Services and the Internet: What Does
Cyberspace Mean for the Financial Services Industry, Internet Research Vol.
7,No. 2,pp. 120-128

Bradley L. and Stewart K (2003) Delphi Study of Internet banking, MCB UP Limited.
pp. 272-281.

Brislin R., (1976). Comparative Research Methodology: Cross-Cultural Studies,
International Journal of Psychology, vol. 11, no. 3, pp. 215-229, 1976.

Calantone, R. J., David A Griffith dan Goksel Yalcinkaya, (2006). An Empirical
Examination of a Technology Adoption for the Context of China, Journal of
International Marketing, 14 (4), pp.1-27, 2006

Chang Y.T. (2003). Dynamics of Banking Technology Adoption: An Application to
Internet Banking, Department of Economics, Workshop Presentation.

Corrocher, N. (2002). Does Internet banking substitute traditional banking?
Empirical Evidence from Italy, Working Paper. Universita Commerciale,Lucigi
Bocconi No 134.

Cheung K. and Lee O., (2001). Trust in Internet Shopping: Instrument Development
and Validation through Classical and Modern, Journal of Global Information
Management, vol. 9, no. 3, pp. 23-36, 2001.

Chang Y.T. (2003). Dynamics of Banking Technology Adoption: An Application to
Internet Banking, Department of Economics, Workshop Presentation.

Chambers, T. A. and C. M. Parker (2000). Factors Motivating and Inhibitting the Use
of Web Commerce by Rural Small Bussiness, School of Management System,
Deakin University, Burwood



Cheung K. and Lee O., (2001). Trust in Internet Shopping: Instrument Development
and Validation through Classical and Modern, Journal of Global Information
Management, vol. 9, no. 3, pp. 23-36, 2001.

Cheung W., Chang K., and Lai S., (2000).Prediction ofthe Internet and World Wide
Web Usage at Work: A Test of an Extended Triandis Model, in Proceedings of
Decision Support Systems, California, pp. 83-100..

Cheung W., Chang K., and Lai S., (2000).Prediction ofthe Internet and World Wide
Web Usage at Work: A Test of an Extended Triandis Model, in Proceedings of
Decision Support Systems, California, pp. 83-100..

Chin W Wynne, dan Todd Peter, (1991). On The use Usefullness,ease of use of
structural equation Modeling in MIS Research: A note of Caution
Management Information System Quarterly, 21(3).

Chau P. and Hu P. (2001). Information Technology Acceptance by Individual
Professionals: A Model Comparison Approach, Computer Journal of Decision
Sciences, vol. 32, no. 4, pp. 699-719.

Crede, A. (1995). Electronic Commerce and the Banking Industry: The
Requirement and Opportunities for New Payment Systems Using the
Internet, Journal of Computer-Mediated Communication, Vol.1,No.3

Crosby, L.A., Evans, K.R., Cowles, D. (1990). Relationship quality in services
selling:an interpersonal influence perspective, Journal of Marketing, Vol.54,
No. 3, pp.68-81.

Cooper, Donald R. and C. Wiliam Emory , (2008). Metode Penelitian Bisnis,
Terjemahan oleh Ellen Gunawan dan Imam Nurmawan, Edisi Kelima,
Erlangga, Jakarta

Compeau D. and Higgins A., (1995). Application of Social Cognitive Theory to
Training for Computer Skills, Computer Journal of Information Systems
Research, vol. 6, no. 2, pp. 118-143. 140

Compeau D. and Higgins A., (1995). Computer Self-Efficacy: Development of a
Measure and InitialTest, Computer Journal of MIS Quarterly, vol. 19, no. 2, pp.
189-211.

Corrocher, N. (2002). Does Internet banking substitute traditional banking?
Empirical Evidence from Italy, Working Paper. Universita Commerciale,Lucigi
Bocconi No 134.

Crosby, L.A., Evans, K.R., Cowles, D. (1990). Relationship quality in services
selling: an interpersonal influence perspective, Journal of Marketing, Vol.54,
No. 3, pp.68-81.

Cooper, D. R., dan Schindler, P. S., (2003). Business Research Methods. Eight
Edition. McGraw-Hill/lrwin, New York, NY 10020.

Corbit, B. J., Thanasankit, T., dan Yi, H., (2003). Trust and E-commerce: a Study of
Consumer Perceptions, Electronic Commerce Research and Application, 2:
203-215



Davis D., (1989). Perceived Usefulness, Perceived Ease of Use, and User
Acceptance of Information Technology, Computer Journal of MIS Quarterly,
vol. 13, no. 3, pp. 319-340.

Davis D., Bagozzi P., and Warshaw R., (1989). User Acceptance of Computer
Technology: A Comparison of Two Theoretical Models, Computer Journal of
Management Science, vol. 35, no. 8, pp. 982-1003..

Davis D., Bagozzi P., and Warshaw R., (1992). Extrinsic and Intrinsic Motivation to
Use Computers in the Workplace, Journal of Applied Social Psychology, vol.
22, no. 14, pp. 1111-1132.

Deci L. and Ryan M., (1985). Intrinsic Motivation and Self Determination in Human
Behavior, Plenum Press, New York.

Davis, F.D., (1993). User Acceptance of Information Technology: System
Characteristics, UserPerceptions and Behavioral Impacts, Internationla
Journal Mannagement MachineStudies, 38, 475-487, 1993.

Davis, F.D., Perceived (1989). Usefulness, Perceived Ease of Use, and User
Acceptance ofinformation Technology, MIS Quarterly, 13 (5), pp. 319-339,
1989.

Davis, F.D, R.P. Bagozzi, dan PR. Warshaw, (1989). User Acceptance of Computer
Technology: AComparison of Two Theoretical Models, Management Science,
35 (8), pp- 982-1003,1989

Doney, P.M., Cannon, J.P. (1997). an examination of the nature of trust in buyer—
seller relationships, Journal of Marketing, Vol.61, No. , pp. 235-51.

Doney, P.M., Cannon, J.P. (1997). an examination of the nature of trust in buyer—
seller relationships, Journal of Marketing, Vol.61, No. , pp. 235-51.

Dube Thulani et al, (2009). Adoption and Use of Internet Banking in Zimbabwe: An
Exploratory Study. Journal of Internet Banking and Commerce, April 2009,
vol. 14, no.1. (http://www.arraydev.com/commercef/jibc/)

Emad Abu-Shanab and Michael Pearson, (2009). Internet Banking in Jordan: An
Arabic Instrument Validation Process, The International Arab Journal of
Information Technology, Vol. 6, No. 3, July 2009 235.
(http://www.arraydev.com/commerce/jibc/)

Eriksson K, Kerem K, Nilsson D (2005). Customer acceptance of internet banking in
Estonia, Int. J. Bank Mark. Vol.23 ,No.2, pp. 200-216.

Fary, (1984), computer literacy for staff development, AEDS Journal, vol. 18,n0.4,
pp. 1-8.

Ferdinand, A., (2002), Structural Equation Modelling Dalam Penelitian Manajemen,
BP-UNDIP, Semarang

Field A., Discovering Statistics, (2000). Using SPSS for Windows, Sage Publications,
London.

Fishbein M. and Ajzen |, (1975). Belief Attitud Intention, and Behavior an
Introduction to Theory and Research, Addison-Wesley, Australia.



Gefen, D. and Keil, M. (1998). The Impact of Developer Responsiveness on
Perceptions of Usefulness and Ease of Use: An Extension of the
Technology Acceptance Model. The Database for Advances in Information
Systems,Vol. 29,No. 2, pp.35-49.

Gefen, D., (2004). What makes an ERP implementation relationship worthwhile:
linking trust mechanisms and ERP usefulness. Journal of Management
Information Systems, Vol.21, No. 1, pp. 263-288.

Gefen, D., Karahanna, E., Straub, D., (2003). Trust and TAM in online shopping: an
integrated model. MIS Quarterly, Vol. 27, No.1, pp. 51-90.

Gefen, D., Karahanna, E., Straub, D., (2003). Inexperience and experience with
online stores: the importance of TAM and Trust. |[EEE Transactions on
Engineering Management, Vol50, No. 3, pp. 307-321.

Gefen, D. And D. W. Straub (2000). The Relative Importance of Perceived Ease of
Use in IS Adoption: A Study of E-Commerce Adoption, Journal of Association
for Information System, volume 1 article 8

Gefen, D. and D. W. Straub (1997), Gender differences in the perception and use of
Email: An extension to the UTAUT Model, MIS Quarterly; Dec 1997; 21, 4;
ABI/INFORM Gilobal, p. 389.

Gefen, D. and Keil, M. (1998). The Impact of Developer Responsiveness on
Perceptions of Usefulness and Ease of Use: An Extension of the
Technology Acceptance Model. The Database for Advances in Information
Systems,Vol. 29,No. 2, pp.35-49.

Gefen, D., (2004). What makes an ERP implementation relationship worthwhile:
linking trust mechanisms and ERP usefulness. Journal of Management
Information Systems, Vol.21, No. 1, pp. 263-288.

Gefen, D., Karahanna, E., Straub, D., (2003). Trust and TAM in online shopping: an
integrated model. MIS Quarterly, Vol. 27, No.1, pp. 51-90.

Gefen, D., Karahanna, E., Straub, D., (2003). Inexperience and experience with
online stores: the importance of TAM and Trust. IEEE Transactions on
Engineering Management, Vol50, No. 3, pp. 307-321.

Gefen, D and Straub, D. (2001), Managing User trust in B2C E-Service (online). June
27, 2005

Graifhan Ramadhani (2003). Modul pengenalan internet online. ilkom.com
Guangying Hua, (2009). An Experimental Investigation of Online Banking Adoption

in China, Journal of Internet Banking and Commerce, April 2009, vol. 14, no.1.
(http://www.arraydev.com/commercel/jibc/)

http://www.detik. net (Tanggal akses 28 Januari 2010)
http://www.alexa.com, (tanggal akses 29 Januari 2010).

http://antara.com. (Tanggal akses 28 Januari 2010)



Hair, J.F., R.E. Anderson, R.L., Tatham, and W.C. Black, (1997). Multivariate Data
Analysis With Readings, McMillan Pub.Co., New York

http://www.wikipedia.com (diakses tanggal 10 Januari 2010)
http://www.vibiznews.com (diakses tanggal 10 Januari 2010)
http://www.internetworldstats.com/ (diakses tanggal 28 Januari 2010)
http://www.apjii.or.id/ (diakses tanggal 19 Januari 2010)

Hart,P., Saunders, C., (1997), Power and trust: critical factors in the adoption and
use of electronic data interchange, Organization Science 8 (1)) 23—42

Indrajit, R. E., (2001). E-Commerce: Kiat dan Strategi Bisnis di Dunia Maya. Penerbit
PT Elex Media Komputindo, Jakarta.

Igbaria, M., livari, J., Maragahh, H., (1995). Why do individuals use computer
technology? A Finnish case study. Information & Management 29 (5), 227-
238.

Igbaria, M., Parasuraman, S., Baroudi, J.J., (1996). A motivational model of
microcomputer usage. Journal of Management Information Systems 13 (1),
127.

Igbaria, M., Zinatelli, N., Cragg, P., Cavaye, A.L.M., (1997). Personal computing
acceptance factors in small firms: a structural equation model. MIS
Quarterly 21 (3), 279-305.

Jaruwachirathanakul ,B., Fink, D.(2005). Internet banking adoption strategies for a
developing country: the case of Thailand, Internet Research Vol. 15 No. 3,
pp.295-311

Jayawardhera C. and Foley P. (2000) Changes in the banking sector- the case of,
internet banking in the UK, Electronic Networking Application and Policy.
Vol. 10, No.1, pp.19-30, MCB UP

Karjaluoto, H. & Mattila, M.(2001). Security challenges of Internet Banking
consumers’ opinion of security. University of Jyvaskyla (not published).

Karjaluoto, H., Mattila, M. & Pento, T. (2002a.) Electronic banking in Finland
consumer beliefs and reactions to a new delivery channel, Journal of
FinancialServices Marketing,Vol. 6, No. 4, forthcoming.

Karjaluoto,H.,Mattila,M., Pento,T., (2002) Factors underlying attitude formation
towards online banking in Finland, International Journal of Bank Marketing
,Vol.20, No. 6,pp. 261- 272

Karjaluoto, H. (2001). Measuring attitudes towards Internet banking: Empirical
evidence from Finland, Proceedings of the European Marketing Academy
Conference. Bergen, Norway, May 8-11, 2001.

Kerem K. (2003). Internet Banking in Estonia, PRAXIS Center for Policy Studies.

Kompas (2002, 19 Maret). Indonesia Tempati Posisi ke Enam Kejahatan Internet
(online) http://www.kompas.com (diakses tanggal 21 Januari 2010)



Kompas (2010, 19 Januari). ATM Dibobol Makin Marak di Indonesia.
http://www.kompas.com (diakses tanggal 29 Januari 2010)..

Khalil Md Nor and J Michael Pearson, (2007). The Influence of Trust on Internet
Banking Acceptance Journal of Internet Banking and Commerce, August 2007,
vol. 12, no.2

(http://www.arraydev.com/commerce/jibc/)

Kusuma, Hadri, (2008). Extending the New Technology Acceptance Model to
Measure Employee Information Systems Satisfaction in a Government
Mandatory Environment, Optimal, Mei, 2008.

Kusuma, Hadri (2007). Detrminan Pengadopsian Layanan Internet Banking:
Perspektif konsumen PerbankanDaerah Istimewa Yogyakarta, Jurnal
Auditing dan Akuntansi Indonesia. Vol 12 no 1, 2007

Lee Jooh dan Utpal Bose (2002). Operational linkage between diverse dimensions
of information technology investments and multifaceted aspects of a firm’s
economic performance, Journal of Information Technology (2002) 17, 119-131.

Laudon, K.C., dan Laudon, J.P., (2000). Management Information Systems:
Organization and Technology in the Networked Enterprise. Sixth Edition.
Prentice-Hall International, Inc., New Jersey 07458.

Lee, Jungwoo and J. Runge (2001). Adoption of Information Technology in Small
Business: Testing Drivers of Adoption for Entrepreneurs, The Journal of
Computer Information System, 42, 1, p. 44.

Lee, Younghwa, K. A. Kozar, and K.R.T. Larsen (2000). The UTAUT Model: Past,
Present, and Future, Communication of The Association for Information System,
12, 50, hal 752-780

Lopez, D. A. and D. P. Manson (1997). A Study of Individual Computer Self-Efficacy
and Perceived Usefulness of the Empowered Desktop Information System,
Journal of Interdisciplinary Studies, Volume 10.

Majalah Metrodata bulan April — Juni 2006, diakses di www.metrodata.com

Maharsi, Sri dan Fenny, (2006). Analisa Faktor-Faktor yang Mempengaruhi
Kepercayaan dan Pengaruh Kepercayaan Terhadap Loyalitas Pengguna
Internet Banking di Surabaya, Jurnal Akuntansi dan Keuangan, Vol. 8, No. 1,
Mei 2006.

Maholtra P. and Singh B. (2007) Determinants of Internet banking adoption by
banks in India, Emerald Internet Research

Mathieson K., (1971). Predicting User Intention Comparing the Technology
Acceptance Model with Theory of Planned Behavior, Information Systems
Research, vol. 2, no. 3, pp. 173-191. 145

Mathieson, K. (1991). Predicting user intentions: comparing the technolog
acceptance model with the theory of planned behavior, Information Systems
Research ,Vol.2, No. 3, pp.173-191.



Mathieson, K., Peacock, E. and Chin, W.W. (2001). Extending the Technology
Acceptance Model: The Influence of Perceived User Resources, The DATA
BASE for Advances in Information Systems, Vol. 32, No. 3, Summer 2001, pp86-
pp112

Martin et al., (2002). Managing information technology. Pearson Education, Inc.,
Upper Saddle River, New Jersey.

Mukherjee, A. and Nath, P. (2003). A Model of Trust in Online Relationship Banking.
The International Journal of Bank Marketing Bradford, 21 (1), 5. March 10, 2005.
http://proquest.umi,com/pgdweb

Macintosh, G., Lockshin, L.S. (1997). Retail relationships and store loyalty: a multi-
level perspective, International Journal of motivation in Internet usage Research
in Marketing,Vol. 14 ,No. 5,pp. 487-497

Morgan, R.M., Hunt, S.D. (1994). The commitment-trust theory of relationship
marketing, Journal of Marketing 23—42. 20-38.

Mayer, R.C. Davis, J.H. and Shoorman, F.D. (1995). An Integrative Model of
Organizational Trust, Academy of Management Review, Vol.20, No.3, pp.
709-734

Mols,K.(1998). The behavior consequences of PC Banking,International Journal of
BankMarketing,Vol.16,No.5,PP.195-201

Ming-Chi Lee, (2009). Factors influencing the adoption of internet banking: An
integration of TAM and TPB with perceived risk and perceived benefit.
Electronic Commerce Research and Applications xxx (2009)

Moore G. and Benbasat |., (1991).Development of an Instrument to Measure the
Perceptions of Adopting an Information Technology Innovation, Computer
Journal of Information Systems Research, vol. 2, no. 3, pp. 192-222.

Mukherjee, A. and Nath, P. (2003). A model of trust in online relationship banking,
The International Journal of Bank Marketing, 21(1), pp. 5-16.

Morgan, R.M., Hunt, S.D. (1994). The commitment-trust theory of relationship
marketing, Journal of Marketing 23—42. 20-38.

Morgan, R.M., Hunt, S.D. (1994). The commitment-trust theory of relationship
marketing, Journal of Marketing 23—42. 20-38.

Mukherjee, A. and Nath, P. (2003). A Model of Trust in Online Relationship Banking.
The International Journal of Bank Marketing Bradford, 21 (1), 5. March 10,
2005.http://proquest.umi,com/pgdweb

McLeod, R dan Schell, G. P., (2004). Management Information Systems. Ninth
Edition. Pearson Education Inc., New Jersey 07458.

Mayer, R.C., Davis, J. H., dan Schoorman, F. D., (1995). An Integratif Model of
Organizational Trust, Academy of Management Review, 30 (3): 709-734

Mukherjee, A., dan Nath, P., (2003). A Model of Trust in Online Relationship
Banking, International Journal of Bank Marketing, 21 (1): 5-15.



Mols,K.(1998). The behavior consequences of PC Banking, International Journal of
BankMarketing,Vol.16,No.5,PP.195-201

Nath R. and Shrick P. and Parzinger M. (2001). Bankers Perspectives on Internet Vol.
17, No. 3, pp. 323-339.Banking, e-Service Journal

Nehmzow, C. (1997). The Internet will Shake Banking Medieval Foundations,
Journal of Internet Banking and Commerce,Vol2, No.2

Newell, S.J., Goldsmith, R.E. Banzhaf, E.J, (1998). The effect of misleading
environmental claims on consumer perceptions of advertisements, Journal
of Marketing: Theory and Practice,Vol. 6,No. 2,pp. 48-60

Ndubisi, N.O., and Sinti, Q. (2006). Consumer attitudes, system’s characteristics
and Internet banking adoption in Malaysia, Management Research News,Vol.
29 No.(1/2),PP. 16-27

Nawawi, Hadari, (1991), Metode Penelitian Bidang Sosial, Gadjah Mada University
Press, Yogyakarta

Pavlou, P. A., dan Gefen, D., (2002). Building Effective Online Marketplaces with
Institution-based Trust, Proceedings of Twenty-Third International Conference
on Information Systems, pp. 667-675.

Patrick, T. (2002). Corporate Privacy Credibility Crumbles. Computer world, March,
4(10).

Pavlou A. (2003). Consumer Acceptance of Electronic Commerce Integrating Trust
and Risk with the Technology Acceptance Model, Computer Journal of
International Electronic Commerce, vol. 7, no. 3, pp. 101-134.

Palvia dan Zigli (1992). Palvia, S, Palvia, PC & Zigli, MR 1992, global issues of
information technology management Information Science Publishing,
London.

Petrides, K V (2000). gender differences in measured and self-estimated ftrait
emotional intelligence, Sex Roles. 2000. Vol. 42, Iss. 5/6; p. 449, Mar 2000 147

Rahardjo, B. (2002). Arsitektur Internet Banking yang Terpercaya (online). August
20, 2005. http://www.ilmukomputer.com/populer/budir ahardjo-banking.php.
Raharjo, Budi (2001). Aspek Teknologi dan Keamanan dalam Internet Banking. Budi

Rahardjo, PT INDOCISC — http://www.indocisc.com, Agustus 2001

Rexha, N., Kingshott, R.P.J. Aw A.S.S., (2003). The impact of relational plan on
adoption of electronic banking, Journal of Services Marketing, Vol. 17, No. 1,
pp. 53-67.

Rogers, E. M. (1983). Diffusion of Innovation, (3rd ed.), New York: The Free Press.

Rogers, E. (1993). Diffusion of Innovation, New York: The Free Press.

Rogers, E. M. (1995). Diffusion of Innovation (4th ed.), New York: The Free Press.



Rogers, E.M. and Shoemaker, F. (1971). Communications in Innovation, Free Press,
New York, NY.

Rousseau, D. S., Sitkin, R. B and Camerer, C. (1998). Not so different after all: A
crossdiscipline view of trust, The Academy of Management Review. Vol.23,
No.3, pp.393-404

Robert V. Krejcie (1970), Tabel sampel . University of Minnesota, Duluth, Darley W.
Morgan, Texas A. & M. University, Educational and Psycological Measurement
1970, 30, 607-610.

Rogers M., (1983). The Diffusion of Innovations, Free Press, New York.
Rose PS, (2002). Commercial Bank Management, Fifth Edition: Boston: McGraw-Hiill.

Rotchanakitumnuai S and Speece M. (2003). Barriers to internet banking adoption :
a , 3rd Edition, Free Press, New York. qualitative study among corporate
customers in Thailand, International Journal of Bank Marketing

Sara Naimi Baraghani, (2008). Factors Influencing the Adoption of Internet
Banking, Master Thesis Markeing and Commerce, Lulea University of
Technology

Salim Al-Hajri, (2008). The Adoption of e-Banking: The Case of Omani
Banks,International Review of Business Research Papers Vol. 4 No. 5 October-
November 2008 Pp. 120-128 Higher College of Technology, Muscat, Oman

Santoso, Singgih, (2000), Buku Latihan SPSS: Statistik Parametrik, Elex Media
Computindo, Jakarta

Saunders, M., Lewis, P. & Thornhill, A. (2000). Research Methods for business
students ((2 nd ed.), Essex: Pearson Educations.

Saunders, M., Thornhill, A.(2003), Organizational justice, trust and the management
of change an exploration, Personnel Review Vol.32,No.3, pp.360-375

Sekaran, U., (2003). Research Methods for Business, a Skill-Building
Approach.Second Edition. John Wiley & Sons, Inc. Canada.

Seok-Jae, Ji-Hyun, Shon. (2006). The Determinant of Internet Banking Usage
Behavior in Korea: A Comparison of Two Theoretical Models. Journal Pusan
National University, Korea

Sullivan R. and Wang Z. (2005). Internet Banking: An exploration in Technology,
Diffusion and Impact, Working Paper No. 05-05. Payments Systems Research
Department, Federal Reserve Bank of Kansas City,

Sularto, Lana (2008). Karakteristik Produk yang Sesuai Dipasarkan Melalui Internet
di Indonesia. Proceeding, Seminar llmiah Nasional Komputer dan Sistem
Intelijen (KOMMIT 2008)Universitas Gunadarma, Depok, 20-21 Agustus 2008

Sathye, M. (1999). Adoption of Internet banking by Australian consumers: an
empirical investigation, International Journal of Bank Marketing, Vol.17, No. 7,
pp.324-334



Supranto, Johannes, (1997). Pengukuran Tingkat Kepuasan Pelanggan: untuk
Menaikkan Pangsa Pasar, Rineka Cipta, Jakarta

Singarimbun, Masri dan Sofian Effendi (Editor), (1995). Metode Penelitian Survai,
Edisi Revisi, LP3ES, Jakarta

Solimun. (2002). Multivariate Analysis, Structural Equation Modelling (SEM) Lisrel
dan Amos, Aplikasi di Manajemen, Ekonomi Pembangunan, Psikologi,
Sosial, Kedokteran dan Argokompleks. UNM, Malang.

Sekaran, Uma. (2003). Research Methods for Business: A Skill Building Approach,
Fourth Edition, John Willey&Sons, Inc. New York.

Saunders, M., Thornhill, A. (2003). Organizational justice, trust and the management
of change an exploration, Personnel Review Vol.32,No.3, pp.360-375

Szajna B., (1996). Empirical Evaluation of the Revised Technology Acceptance
Model, Computer Journal of Management Science, vol. 42, no.1, pp. 85-92.

Schillewaert, N. M. Ahearne, R. Frambach, and R. K. Moenaert (2000). The
Acceptance of information Technology in the Sales Force, ISBM Report 15-
2000.

Taylor, S., Todd, P.A., (1995). Understanding information technology usage: a test
of competing models. Information System Research, Vol. 6, No. 2, pp. 144—
176.

Tan M. and Teo S., (2000). Factors Influencing the Adoption of Internet Banking,
Computer Journal of the Association of Information Systems, vol. 1, no. 1, pp. 1-
42.

Taylor S. and Todd A. (1995). Assessing IT Usage the Role of Prior Experience,
Computer Journal of MIS Quarterly, vol. 19, no. 3, pp. 561-570..

Taylor S. and Todd A. (1995). Decomposition and Crossover Effects in the Theory
of Planned Behavior: A Study of Consumer Adoption Intentions,
International Computer Journal of Business in Marketing, vol. 12, no. 2, pp. 137-
155.

Taylor S. and Todd P. (1995). Understanding Information Technology Usage: A
Test of Competing Models, Computer Journal of Information Systems
Research, vol. 6, no. 2, pp. 144-176.

Thompson L., Higgins A., and Howell M (1991). Personal Computing Toward a
Conceptual Model of Utilization, Computer Journal of MIS Quarterly, vol. 15,
no. 1, pp. 167-187.

Triandis H., (1977).Interpersonal Behavior, Wadsworth Publishing Compa

Tahir Masood Qureshi et al, (2008). Customer Acceptance of Online Banking in
Developing Economies. Journal of Internet Banking and Commerce, April 2008,
vol. 13, no.1

(http://www.arraydev.com/commerce/jibc/




Thompson, R.L., C.A. Higgins, dan J.M. Howell, Personal Computing: Toward a
Conceptual Model of Utilization, MIS Quarterly 15(1), pp. 125-143, 1991.

Triandis, H.C. (1971). Attitude and Attitude Change. John Wiley, New York.

Triandis, H.C. (1980). Values, Attitudes and Interpersonal Behaviour. In Nebraska
Symposium on Motivation, 1979: Beliefs, Attitudes and Values, H.E. Howe
(Ed.), University of Nebraska Press, Lincoln, NE, pp.195-259.

Turban, E., Lee, J., King, D., and Chung, H.M. (2000) Electronic Commerce: A
managerial perspective, Pretence Hall International Inc.

Tahir Masood Qureshi et al, (2008). Customer Acceptance of Online Banking in
Developing Economies, Journal of Internet Banking and Commerce, JIBC April
2008, Vol. 13, No. 1

Turban, Rainer dan Potter (2001). Introduction to information technology, John
Wiley & Sons, Inc

Venkatesh, V. (1999). Creation of Favorable Perceptions: Exploring the Role
of Intrinsic Motivation, MIS Quarterly, Vol.23, No. 2, pp.239-260.

Venkatesh, V. and Brown, S.A. (2001). A Longitudinal Investigation of Personal
Computers in Homes: Adoption Determinants and Emerging Challenges,
MIS Quarterly, Vol. 25, No. 1, pp.71-102 Venkatesh, V. and Davis, F.D. (1996).
A Model of the Perceived Ease of Use: Development and Test, Decision
Sciences, Vol.27, No. 3, pp.451-481.

Venkatesh, V. and Davis, F.D. (2000). A Theoretical Extension of the Technology
Acceptance Model: Four Longitudinal Studies. Management Science, 46(2),
pp-186-204.

Venkatesh, V. and Morris, M.G. (2000). Why Don't Men Stop to Ask for Directions?
Gender, Social Influence, and Their Role in Technology Acceptance and
Usage Behaviour, MIS Quarterly, 24(1), pp.115-139

Vallerand J., Deci |., and Ryan“s I., (2000). Self-Determination Theory: A View from
the Hierarchical Model of Intrinsic and Extrinsic Motivation, Computer
Journal of Psychological Inquiry, vol. 11, no. 4, pp. 312-318..

Vallerand J. and Bissonnette R., (1992). Intrinsic,Extrinsic, and Amotivational Styles
as Predictors of Behavior: A Perspective Study, Computer Journal of
Personality, vol. 660, no. 3, pp. 599-620.

Venkatesh V., (2000). Determinants of Perceived Easeof-Use Integrating Control,
Intrinsic Motivation and Emotion into the Technology Acceptance Model,
Computer Journal of Information Systems Research, vol. 11, no. 4, pp. 342-365.

Venkatesh V. and Davis D., (1996). A Model of the Antecedents of Perceived Ease
of Use Development and Test, Computer Journal of Decision Sciences, vol. 27,
no. 3, pp.- 451-481.

Venkatesh V. and Davis D., (2000). A Theoretical Extension of the Technology
Acceptance Model for Longitudinal Field Studies, Computer Journal of
Management Science, vol. 46, no. 2, pp. 186-204.



Venkatesh V., Morris G., Davis B., and Davis D., (2003). User Acceptance of
Information Technology:Toward a Unified View, Computer Journal of MIS
Quarterly, vol. 27, no. 3, pp. 425-478.

XXX—xxX, journal homepage: www.elsevier.com/locate/ecra. Department of Information
Engineering, National Pingtung Institute of Commerce, No. 51, Minsheng E. Rd.,
Pingtung, Taiwan, ROC

Werner O. and Campbell T., (1970). Translating, Working Through Interpreters, and
Problem of Decentering, Computer Journal of a Handbook of Method in Cultural
Anthropology, vol. 5, no. 1, pp. 398-420.

Wibisono, D. , (2000), Riset Bisnis, BPFE, Yogyakarta

Wong, David H. , (2009). To Trust or Not to Trust: The Consumer’s Dilemma with E-
banking. Journal of Internet Business.

Warner, J. (1996). Internet Waits in Wings for Banking Dinosaurs, The Independent,
August 17, pp.17.

Yahya Dauda,, A. Solucis Santhapparaj and David Asirvatham, (2007). The Impact of
E-Commerce Security, and National Environment on Consumer adoption of
Internet Banking in Malaysia and Singapore. Journal of Internet Banking and
Commerce, August 2007, vol. 12, no.2

(http://www.arraydev.com/commerce/jibc/

Yousafzai, S. Y., Pallister, J. G., dan Foxall, G. R., (2003). A Proposed Model of
ETrust for Electronic Banking, Technovation, 23: 847-860.

Younghwa Lee, Kenneth A. Kozar, Kai R.T. Larsen. (2008). The Technology
Acceptance Model : Past, Present and Future. .Leeds School of BusinessN
University of Colorado at Boulder

Zikmund,W.G.(2000). Business research Methods (3 th ed.),fort worth: Harcourt
College Publishers

Zint M., Comparing Three Attitude-Behavior Theories for Predicting Science
Teachers’ Intentions, Computer Journal of Research in Science Teaching, vol.
3, no. 9, pp. 819-844.

Zikmund,W.G.(2000). Business research Methods (3 th ed.),fort worth: Harcourt
College Publishers.



